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Executive summary

56% to 58% of every citation goes to company owned pages, and the range across three markets is under three
points. The commercial tilt of Al search is not an American phenomenon.

51% of German citations point at a .de, .at or .ch domain. France reaches local sources only 34% of the time,
and the United States 0.3%.

France cites journalism least: 10.5% against 16.7% in the United States. That is 5.5 company pages per news
page, against 3.4.

Germany leans on NGOs and consumer associations at 8.9%, against 5.1% in the United States. Stiftung
Warentest and OEKO-TEST are the names behind it.

ChatGPT served ad units in 1,690 of 1,700 United States prompts, 2 of 1,600 German and 0 of 1,600 French.
Shopping cards run everywhere.

Community and forum content takes 3.4% in the United States against 1.6% in Germany. The Reddit effect Is
American.
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At a glance

9.10M 0% 3.44M

United States citations United States local sources Germany citations

1% 3.29M 34%

Germany local sources France citations France local sources

Seven platforms. 17 industries in the United States, 16 in Germany and France. 82 days of United States data, 38 in Germany and France.

Otterly.Al The Al Search Index: Industry Report - OtterlyAl - otterly.ai



Methodology

Window. United States 2 July to 22 September 2026. Germany and France 16 August to 22 September, when collection began
there. Cross region comparisons use the shared window and say so.

Exclusions. 4 August is excluded everywhere: a duplicate collection run inflated every platform that day.

Snapshot. Extracted 23 September 2026. The platform continues to recalculate history, so later runs return slightly higher counts for
past days.

Two denominators. Volume uses the uncapped total. Every share is a share of returned rows, because the domain ranking call
caps near 400 rows per platform and day. Coverage: 86.5% United States, 90.4% Germany, 90.2% France.

Source types. First and third party company content merge into brand and corporate, because the raw labels are relative to each
report competitor list. Government and academic are split out by domain pattern.

The company ranking is built from cited domains, not a tracked roster, because the roster in this workspace is a United States
competitor list. Publishers, test bodies, reference sites, government, forums, social, video, search surfaces, app stores, statistics
farms and market research sellers are excluded.

Content types are read from URL and title against a rule set with English, German and French patterns. Classified share: 58.81%
United States, 48.1% Germany, 50.93% France.
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One number barely moves across three markets

Company owned pages take roughly the same share of citations in every market measured.

France 58.16%
Germany 56.81%
United States 56.00%

Share of all classified citations going to brand and corporate pages. Each region on its own full window.
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Everything else diverges

News, local sourcing and forum use differ sharply between the three.

United States news and media 16.68%
Germany news and media 15.13%

France news and media 10.47%

United States community and forum 3.35%
Germany community and forum 1.57%
France community and forum 1.45%
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In France, company pages outweigh journalism by five and a half to one.
In the United States the same figure is 3.4.
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How local is Al search?

Share of citations pointing at a domain in the local market.

Germany, .de .at .ch _ 51.03%
France, .fr _ 33.80%
United States, .us | 0.31%
Germany, generic .com .org .net 41.95%
France, generic 56.88%
United States, generic 88.49%

The United States figure is near zero because American companies use .com, which counts as generic. Germany and France are the meaningful
comparison.
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21%

of German citations point at a .de, .at or .ch domain. The same measure In
France Is 34%. Two neighbouring markets, a 17 point gap in how local Al
search is.
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News and company content by platform, United
States

chacPT (N 16.37%

Google Al Mode — 16.13%
Microsoft Copilot — 14.74%
Gemini _ 14.22%

Google Al Overviews _ 13.16%

Share of each platform's own citations going to news and media.
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News and company content by platform, Germany

Perplexity 20.92%

Google Al Mode 15.48%

Claude 14.94%

Gemini 14.67%

Microsoft Copilot 12.82%
Google Al Overviews 12.81%

ChatGPT 12.40%

Share of each platform's own citations going to news and media.
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News and company content by platform, France

Google Al Mode _ 10.26%
Microsoft Copilot _ 9.61%
chacrT (N 8.79%

Gemini _ 8.50%

Google Al Overviews _ 8.03%

Share of each platform's own citations going to news and media.
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How concentrated each platform s

Domains needed to account for half of that platform's citations, United States.

Google Al Mode _ 410
Google Al Overviews — 676
Microsoft Copilot _ 995
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What kind of page gets cited, United States

How to guides - 10.14%
Comparison - 10.02%

News and announcements - 6.64%

Definitions and explainers . 3.19%

58.81% of citations match one of the ten rules. Pages matching none are left out rather than bucketed as other.
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What kind of page gets cited, Germany

Top and best of _ 52.30%
Comparison _ 17.27%
News and announcements - 8.36%
How to guides - 1.72%
Pricing and cost . 3.79%

48.1% of citations match one of the ten rules. Pages matching none are left out rather than bucketed as other.
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What kind of page gets cited, France

Top and best of _ 52.70%

How to guides - 13.39%
Comparison - 10.91%
News and announcements - 8.25%
Problem and discovery . 3.52%

50.93% of citations match one of the ten rules. Pages matching none are left out rather than bucketed as other.
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The most visible companies, United States
S '3

nerdwallet.com

atlan.com — 4.00%
amazon.com _ 3.43%
coursera.org _ 3.01%

ovaledge.com _ 2.64%
energysage.com _ 2.32%
gartner.com _ 2.19%
walmart.com _ 2.11%
ibm.com - 2.02%
github.com - 1.74%

Ranked by citations to the company's own domain, all seven platforms.
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The most visible companies, Germany

cnecizsde (D 3.4
eivocce (N :.44%
ergeichors (N 3.0%
— 2.88%
owce (N 2.79%
finanzfluss.de _ 2.59%
amazonde (DD 2.53%
coursera.org _ 2.50%
nsedde  (NNNEEEEEEEEEED 2.49%
L 226%

Ranked by citations to the company's own domain, all seven platforms.
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The most visible companies, France
setccraino (S 505

europages.fr — 2.78%
doctolib.fr — 2.69%
coursera.org _ 2.49%
amazon.fr _ 2.26%
hellowatt.fr _ 2.24%
meilleurtaux.com _ 2.22%
comparabanques.fr — 1.96%
lesfurets.com — 1.95%
fr.kompass.com — 1.77%

Ranked by citations to the company's own domain, all seven platforms.
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ChatGPT ads stop at the American border

United States, prompts with ads _ 1,690
Germany | 2
France 0
United States, mean shopping share — 4.00%

Out of 1,700 tracked United States prompts and 1,600 in each of Germany and France. Shopping cards run in all three at a similar rate.
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Consumer Goods

United States

Brand and corporate 41.4%
News and media 28.7%
Community and forum 4.0%
Citations 470,065

Top company amazon.com
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Germany

Brand and corporate 51.0%
News and media 23.4%
Community and forum 2.4%
Citations 194,177

Top company vergleich.org

France

Brand and corporate 56.8%
News and media 15.0%
Community and forum 2.1%
Citations 180,496

Top company consobaby.com
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Educational Platforms

United States Germany France

Brand and corporate 44.7% Brand and corporate 46.0% Brand and corporate 43.4%
News and media 5.8% News and media 5.1% News and media 3.9%
Community and forum 6.8% Community and forum 2.3% Community and forum 2.3%
Citations 490,933 Citations 205,122 Citations 200,867
Top company coursera.org Top company coursera.org Top company coursera.org
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Energy

United States

Brand and corporate 67.2%
News and media 12.7%
Community and forum 2.1%
Citations 461,886

Top company energysage.com
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Germany

Brand and corporate
News and media
Community and forum
Citations

Top company

64.7%

14.0%

0.5%

207,961

reduco.di

France

Brand and corporate

News and media

Community and forum

Citations

Top company

72.8%

71.4%

2.0%

207,729

hellowatt.fr
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Finance/Insurance

United States

Brand and corporate 55.1%
News and media 28.7%
Community and forum 1.9%
Citations 504,298

Top company nerdwallet.com
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Germany

Brand and corporate
News and media
Community and forum
Citations

Top company

57.9%

21.8%

0.6%

212,338

check24.de

France

Brand and corporate 64.0%
News and media 10.5%
Community and forum 0.7%
Citations 192,916

Top company meilleurtaux.com
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Government

United States

Brand and corporate 64.0%
News and media 12.2%
Community and forum 1.7%
Citations 437,280
Top managementconsulted.

com
company
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Germany

Brand and corporate 58.8%
News and media 9.4%
Community and forum 0.5%
Citations 188,631

Top company beglaubigt.de

France

Brand and corporate 59.1%
News and media 8.0%
Community and forum 0.5%
Citations 181,741

Top company fr.kompass.com
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Healthcare

United States

Brand and corporate 67.2%
News and media 6.9%
Community and forum 1.9%
Citations 361,797

Top company mayoclinic.org
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Germany

Brand and corporate 62.2%
News and media 4.7%
Community and forum 0.9%
Citations 170,395

Top company klinikradar.de

France

Brand and corporate

News and media

Community and forum

Citations

Top company
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60.6%

3.3%

0.5%

163,453

doctolib.fr



Hospitality

United States

Brand and corporate 60.6%
News and media 17.7%
Community and forum 4.7%
Citations 416,673

Top company nerdwallet.com
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Germany

Brand and corporate 68.2%
News and media 12.8%
Community and forum 2.0%
Citations 180,188

Top Company holidaycheck.de

France

Brand and corporate

News and media

Community and forum

Citations

Top company
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66.8%

9.6%

2.9%

168,546

tripori.com



Industrial/Manufacturing

United States

Brand and corporate 79.2%
News and media 7.6%
Community and forum 2.2%
Citations 444,770

Top company gartner.com
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Germany

Brand and corporate
News and media
Community and forum
Citations

Top company

84.3%

5.6%

0.6%

191,518

wlw.de

France

Brand and corporate 83.6%
News and media 4.1%
Community and forum 0.4%
Citations 182,536

Top company europages.fr
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Media/Entertainment

United States Germany France

Brand and corporate 46.7% Brand and corporate 49.8% Brand and corporate 45.4%
News and media 25.0% News and media 24.5% News and media 20.9%
Community and forum 8.5% Community and forum 4.7% Community and forum 4.5%
Citations 455,790 Citations 194,534 Citations 179,528
Top company reviews.org Top company blog.teufel.de Top company ariase.com
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Nonprofit

United States

Brand and corporate 32.1%
News and media 6.8%
Community and forum 2.5%
Citations 420,269

Top company  charitynavigator.org
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Germany

Brand and corporate 17.7%
News and media 6.0%
Community and forum 0.9%
Citations 196,530

Top company whydonate.com

France

Brand and corporate 18.4%
News and media 4.6%
Community and forum 0.7%
Citations 189,131

Top company optimy.com
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Pharma

United States

Brand and corporate 40.2%
News and media 20.3%
Community and forum 0.3%
Citations 535,157

Top company goodrx.com
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Germany

Brand and corporate 37.4%
News and media 22.0%
Community and forum 0.9%
Citations 233,062

Top company docmorris.de

France

Brand and corporate

News and media

Community and forum

Citations

Top company
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40.1%

15.3%

0.3%

225,165

sanofi.com



Redl Estate

United States
Brand and corporate
News and media
Community and forum
Citations

Top company
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N.4%

15.0%

3.4%

453,000

homelight.com

Germany

Brand and corporate 77.8%
News and media 8.7%
Community and forum 1.6%
Citations 204,660

Top company immobilienscout24.de

France

Brand and corporate

News and media

Community and forum

Citations

Top company

The Al Search Index: Industry Report - OtterlyAl - otterly.ai

79.3%

6.5%

0.9%

192,201

manda.fr



Retail & E-commerce

United States

Brand and corporate 47.9%
News and media 24.7%
Community and forum 71.2%
Citations 429,130

Top company walmart.com
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Germany

Brand and corporate
News and media
Community and forum
Citations

Top company

62.8%

17.2%

4.4%

170,754

dtgv.de

France

Brand and corporate 61.4%
News and media 11.8%
Community and forum 2.3%
Citations 161,961

Top company shopify.com
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Sports Brands

United States

Brand and corporate 47.3%
News and media 27.6%
Community and forum 3.4%
Citations 470,426

Top company outdoorgeariab.com
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Germany

Brand and corporate
News and media
Community and forum
Citations

Top company

56.3%

23.8%

1.3%

199,35]

bergzeit.de

France

Brand and corporate 57.8%
News and media 16.5%
Community and forum 1.5%
Citations 187,991

Top company olaben.com
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Technology

United States

Brand and corporate 49.8%
News and media 31.9%
Community and forum 3.1%
Citations 470,517

Top company nerdwallet.com
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Germany

Brand and corporate 52.8%
News and media 28.6%
Community and forum 1.1%
Citations 206,058

Top company mediamarkt.de

France

Brand and corporate 57.1%
News and media 21.5%
Community and forum 1.1%
Citations 196,366

Top company selectra.info

The Al Search Index: Industry Report - OtterlyAl - otterly.ai



Transportation

United States

Brand and corporate

News and media

Community and forum

Citations

Top company
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73.0%

7.1%

2.4%

386,563

uber.com

Germany

Brand and corporate
News and media
Community and forum
Citations

Top company

70.4%

10.0%

0.8%

152,657

dhl.com

France

Brand and corporate

News and media

Community and forum

Citations

Top company

70.9%

7.0%

0.6%

152,025

dhl.com
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